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Module Aims  
This module draws on the sector body of knowledge in project management to support the 
management and execution of an actual event. This incorporates the creative process and 
effective planning techniques to ensure the complexities of event management are integrated 
into a framework which is sufficiently detailed and robust to support the execution of a 
student-managed real time event. As such, the module seeks: 
 
1. To provide students with an insight into the rich, colourful and diverse nature and make 

up of contemporary events and festivals.   
2. To introduce students to the constituent elements required for effective event planning.  
3. To develop practical skills in creating and planning an event.  
 
 
 
 

Intended Learning Outcomes 
 
Key skills for employability 
 

KS1 Written, oral and media communication skills 
KS2 Leadership, team working and networking skills 
KS3 Opportunity, creativity and problem solving skills 
KS4 Information technology skills and digital literacy 
KS5 Information management skills 
KS6 Research skills 
KS7 Intercultural and sustainability skills 
KS8 Career management skills 
KS9 Learning to learn (managing personal and professional development, self- 
 management) 
KS10 Numeracy 

 

At the end of this module, students will be able to Key Skills 

1 

 
Explore what factors make events and festivals relevant 
within contemporary society  
 

  
KS1 KS5 

KS6 KS7 

2 Create and design an event theme  
  
KS1 KS3 
KS2 KS4 

3 Prepare measureable goals and objectives against which the 
success of a planned event may be measured 

KS1 KS5 
KS4 KS7 
  

4 Design and complete a detailed event feasibility study and 
risk assessment  

  
KS4 KS9 
KS8 KS10 

5 
Identify the range of event stakeholders and their importance 
in event planning   
 

  
KS6  
  



 

6 Appreciate the relevance and complexity of event planning   
 

  
KS2 KS8 
  

Transferable skills and other attributes 

• ability to collaborate and plan as a team member 
• contribute proactively to team aims and objectives 
• communication skills 
• IT skills 
• research skills 
• Problem solving 
• Written skills 

 
Derogations  

 
None 
 
 

Assessment:  

Indicative Assessment Tasks:  

 
Indicative Assessment One: 
For the first assignment Students will be working in small groups to create and design an 
event. Part of the assessment will involve research into comparable events that can be used 
as a basis for their own ideas. Event themes are diverse and increasingly unique and a 
presentation format enables students to illustrate their creative talents as would be required 
by events practitioners. The presentation will be between 10-15 minutes with all group 
members expected to deliver a section. Gibbs reflective cycle will be used for the individual 
written section of 500 words. 
 
Indicative Assessment Two: 
For the second assignment, students will be required to demonstrate their understanding of 
the importance of using event planning and stakeholder management in events. They will be 
required to show an understanding of academic theory using their events as examples. 
 
Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 
appropriate) 

1 1,2 Group Project 40%  500 
2 3,4 Report 60%  1,500 
 
Learning and Teaching Strategies: 
Lectures will be provided to students in classroom format and stored on VLE. The classroom 
tutorials will facilitate interactive discussion and feedback on the lecture material which forms 
a basis for group work through practical exercises. Guest speakers where available, will 
enhance classroom learning by sharing their own experiences.  
   



 

The module is embedded within the values and practices espoused in the Glyndŵr 
University’s Teaching and Learning and Assessment strategy whereby students are 
encouraged to take responsibility for their own learning and staff facilitate the learning 
process, with the aim of encouraging high levels of student autonomy in learning and the 
capacity to apply it within the wider environment 
 
Syllabus outline: 
1. The evolution of the Events Industry 
2. Cultural festivals  
3. Event creation, themes and design  
4. Event trends  
5. Composing the event plan  
6. Event stakeholders 
7. Financing Events 
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Websites  
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Association for Events Management Education: www.aeme.org.uk  
Association of event venues: www.aev.org.uk 
Event Industry News: eventindustrynews.co.uk   
The Events Industry Alliance: www.eventsindustryalliance.com  
The Event Services Association: www.tesa.org.uk  
  
Journals  
Tourism Management 
Annals of Tourism Research 
Tourism Management Perspectives 
Journal of Destination Marketing and Management 
 
CMI Library 
www.managers.org.uk – Chartered Management Institution 
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